SECTION 4: ASSESSING YOUR EXPERIENCE OPPORTUNITIES


WORKSHEET 2: IDEAL GUEST PROFILE
What is the demographic make-up of your current target market(s)?

Answer these questions for each one of your identifiable target markets.






  

Guest Profile

	Age:
	
	
	

	Party Type 
(ie. Singles/Couples/Families):
	
	
	

	Number in Party (on average):
	
	
	

	Visitor Origin:
	
	
	

	Length of Visit with You
	
	
	


For each guest profile identified above, answer the following questions:

What travel motivators do you see your experience matching for each of your target markets (see Section 2). 
Keep in mind that travel experiences can appeal to multiple motivations at the same time. 

Can you identify visitors with shared characteristics (segments such as women only, gay/lesbian/bisexual/transgender, or 
multi-generational) or particular travel interests (niches such as cuisine, wine, agri-tourism, hiking, motorcycle or cycling enthusiasts) 
who would be interested in this experience? If yes, describe them.

How does this experience reflect the Nova Scotia tourism brand?

Does your offering fit with one or more of the province’s core experiences? (Underline those that apply)


Seacoast 
Outdoor 
Culture 
Cuisine 
Heritage 
Urban

Consider your competitive advantage. What makes your experience different from others in your area, province, Canada, or the world?

What are the unique benefits and features that your offering provides to your visitor (unique selling propositions)?

Based on the above information, can you describe your experience in your marketing and promotional materials so that it 
appeals to each guest profile? 
What images do you think would appeal to each guest profile?
Please call us with any questions at 902-424-3908. Ask for “experience toolkit assistance.”
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